Ministry of Environment and Forests, Govt of India

The Ministry of Environment and Forests (MoEF) is the nodal agency in the administrative structure of the Central
Government for the planning, promotion, co-ordination and overseeing the implementation of India’s environmental
and forestry policies and programmes.

The primary concerns of the Ministry are implementation of policies and programmes relating to conservation of
the country’s natural resources including its lakes and rivers, its biodiversity, forests and wildlife, ensuring the
welfare of animals, and the prevention and abatement of pollution. While
implementing these policies and programmes, the Ministry is guided by
the principle of sustainable development and enhancement of human well-

C/.\DI being.

The Ministry also serves as the nodal agency in the country for the United

Cj‘agg%fm?f o Nations Environment Programme (UNEP), South Asia Co-operative
Ministry of Environment & Forests Environment Programme (SACEP), International Gentre for Integrated

Government of India Mountain Development (ICIMOD) and for the follow-up of the United

Nations Conference on Environment and Development (UNCED). The

Ministry is also entrusted with issues relating to multilateral bodies such as

the Commission on Sustainable Development (CSD), Global Environment

Facility (GEF) and of regional bodies like Economic and Social Council for Asia and Pacific (ESCAP) and South Asian
Association for Regional Co-operation (SAARC) on matters pertaining to the environment.

The broad objectives of the Ministry are:

[ Conservation and survey of flora, fauna, forests and wildlife
Prevention and control of pollution
Afforestation and regeneration of degraded areas
Protection of the environment and
Ensuring the welfare of animals

These objectives are well supported by a set of legislative and regulatory measures, aimed at the preservation,
conservation and protection of the environment. Besides the legislative measures, the National Conservation
Strategy and Policy Statement on Environment and Development, 1992; National Forest Policy, 1988; Policy
Statement on Abatement of Pollution, 1992; and the National Environment Policy, 2006 also guide the Ministry’s
work. Www.moef.in

The Ministry, is actively associated with CMS VATAVARAN, since its inception in 2002. The Festival acts as a catalyst
in taking up multifaceted environmental issues, share available knowledge, highlight the deep interconnectedness
between sectors and issues, encourage critical thinking and help shift entrenched attitudes and practices. This
festival is thus fulfilling MoEF’s one of the important mandate of creating awareness and building networking on
conservation issues in the country.
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The Royal Norwegian Embassy, New Delhi

The Royal Norwegian Embassy represents the Government of Norway in India. The Norwegian Embassy’s support
to the 6th CMS VATAVARAN Environment & Wildlife Film Festival and Forum 2011 reflects Norway’s commitment
to strengthen, intensify and further develop a mutually beneficial cooperation with India through strategic use of
its resources and expertise.

As stated in the Norwegian Government’s India Strategy, launched in August 2009, Norway re-affirms its
commitments to strengthening the dialogue and cooperation with India on sustainable solutions to national and
global environmental and climate issues.

The Royal Norwegian Embassy in New Delhi has been mandated by the Norwegian Government to promote
cooperation with India on environment and climate change at government level, between institutions and business-
to-business. Building partnerships, between our countries, and across sectors, is a guiding principle of the work the
Embassy is doing. The Joint Commission at the Foreign Ministers’ level was established in 2005, followed by setting
up of various inter-ministerial Joint Working Groups notably in culture,

science and technology, hydrocarbons, education and environment.

The Embassy is proud to be a facilitator of project cooperation between
some of the most prominent institutions and centres of excellence in
India and Norway on issues of mutual interest and benefit, like joint
research projects related to energy, climate change and the environment.
We strive to build public-private partnerships in order to achieve our
common goals.

NORWEGIAN EMBASSY
——

For more information about Norway and the Royal Norwegian Embassy,

please visit WWw.norwayemb.org.in
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Deutsche Gesellschaft fuer Internationale Zusammenarbeit (GIZ) GmbH;
Natural Resource Management Programme

India’s Approach Paper to 12'" Five Year Plan (2012-17) aims at achieving “faster, sustainable and more inclusive
growth”. While setting an ambitious economic growth target at 9 percent per annum during 2012-17, the Approach
Paper also notes that “economic development will be sustainable only if it is pursued in a manner which protects
the environment”. With acceleration of economic and population growth and extreme poverty, there is a need for
greater attention to the management of water, forests and land in order to mitigate pressure on natural resources.
The emerging challenge of climate change is another major threat to environmental resources and thus posing a
new challenge to sustainable development.

The Government of India emphasises the importance of integrating
and mainstreaming natural resource and environmental management
concerns into all development activities. Priority areas are livelihood
security for the poor, inter- and intra-generational equity, integration
of environmental concerns in economic and social development,
use of economic principles in environmental decision making for
efficient resource use, good governance, and increased investment
in environmental conservation. Conservation and sustainable use of
biodiversity to enhance livelihood security, promotion and valuation of
biodiversity and ecosystem services in the national planning process
including study of the economics of ecosystems and biodiversity are
other focus areas.

The Indo-German development cooperation works towards enhancing the environmental resource base through
innovative approaches, and address the risks posed by climate change. GIZ supports the policies of the government
in this sector by strengthening India’s own development efforts with a view to achieve the national development
objectives, the Millennium Development Goals (MDGs), and implementation of international environmental
conventions.

GIZ engages stakeholders at different levels to facilitate change and empower implementing partners. Partner
orientation combined with a wealth of regional and technical competence and established management expertise
allow for the application of not only for technical solutions but also for institutional and structural solutions. This
unique position has allowed GIZ to be the first international development agency to work on climate change
adaptation in rural areas of India.

The programme supports partners at the national and state levels for designing innovative financing approaches
for sustainable natural resource management, improving the efficiency and effectiveness of public and private
investments in agriculture and natural resources sector, and finding appropriate solutions for adaptation to climate
change. WWW.giz.de/en
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Zee News

Zee News’ ‘My Earth My Duty’ campaign, launched on June 5, 2010, is a social
initiative with an objective to spread awareness on climate change with over 1 crore
trees planted in the last two years.

The initiative aims at engaging various members of the society to sensitise and
encourage them to take concrete action towards mitigating the effects of climate
change. The initiative aims at engaging various members of the society to sensitise
and encourage them to take concrete action towards mitigating the effects of m‘éﬂﬂiﬁl
climate change. The campaign reached out to a whopping 50 million people last

year and entered Limca Book of Records 2010-2011for setting a record of planting

more than 7.3 million trees in one single day(25th August 2010) across . 25

million villages and all the District Headquarters in India. This year, Zee News once again rolled out the campaign
in association with NYKS with the same objective on World Environment Day (June 5, 2011). hitp://zeenews.
india.com/myearth/

Indian Oil

IndianQil is India’s flagship national oil company with business interests straddling the entire hydrocarbon value
chain - from refining, pipeline transportation and marketing of petroleum products to exploration & production of
crude oil & gas, marketing of natural gas and petrochemicals. It is the leading Indian corporate in the Fortune ‘Global
500’ listing, ranked at the 98th position in the year 2011.

With over 34,000-strong workforce, IndianQil has been helping to meet India’s energy demands for over half a
century. With a corporate vision to be the Energy of India, IndianQil closed the year 2010-11 with a sales turnover of
Rs. 3,28,744 crore ($ 72,125 million) and profits of Rs. 7445 crore ($ 1,633 million).

At Indian Qil, operations are strategically structured along business verticals - Refineries, Pipelines, Marketing, R&D
Centre and Business Development — E&P, Petrochemicals and Natural Gas.
To achieve the next level of growth, IndianQil is currently forging ahead on
a well laid-out road map through vertical integration— upstream into oil
exploration & production (E&P) and downstream into petrochemicals — and
diversification into natural gas marketing and alternative energy, besides
globalisation of its downstream operations. Having set up subsidiaries
IndianQil in Sri Lanka, Mauritius and the United Arab Emirates (UAE), IndianQil is
simultaneously scouting for new business opportunities in the energy
markets of Asia and Africa. WWW.iocl.com




Doordarshan

Doordarshan, the public service broadcaster, is the largest terrestrial network in the world. The service started on
September 15,1959, to transmit educational and developmental programmes on an experimental basis. Doordarshan
has made significant contribution to accelerate socio-economic change, promote national integration and stimulate
scientific temper. Being a public service broadcaster, it strives to carry socially relevant messages in its programme
content. Doordarshan has a three-tier programme service — National, Regional and Local. The emphasis in the
National programmes is on events and issues of interest to the entire nation. These programmes include news and
current affairs, magazine programmes and documentaries on science, art and culture, environment, social issues,
serials, music, dance, drama and feature films. The regional programmes cater to the interests of a particular state,
in the language and idiom of that region. The local programmes are area specific and cover local issues featuring
local people.

DD’s national programmes inculcate a sense of unity and fraternity with its healthy mix of entertainment,

information and education. All major national events as well as educational programmes and issues related to

women, tribal affairs and other public service programmes are broadcast on regular basis. Prasar Bharati has

entered into a partnership with the Public Service Broadcasting Trust (PSBT) to source quality documentaries on

various issues of concern to the public. Prasar Bharati also participates actively in the annual documentary film

festival — Open Frame. Doordarshan opened its windows to the world by launching its international channel on 14th

March, 1995. The Channel, earlier known as DD World was renamed DD India in 2002.

The programming offers international viewers an update on the Indian social, cultural,

political and economic scene. DD India was launched with a mission “to build bridges

of communication with Indians living abroad and to showcase the real India, its culture,

@ its values, its traditions, its modernity, its diversity, its unity, its agony and its ecstasy

to the entire world through programmes of high quality, that will inform, educate and

entertain people in the highest traditions of public service broadcasting.” DD India can

be watched in 146 countries across the world through PAS -9 and PAS -10 satellites. It

carries news bulletins, features on topical events, entertainment programmes, feature

films, music and dance, children programmes, events and tourism. In addition to

Hindi and English, programmes in Urdu, Punjabi, Telugu, Tamil, Kannada, Malayalam,
Gujarati and Marathi form an essential ingredient of this international channel’s offering.

T e g

Doordarshan is the only television network in the country which has diverse programming on family welfare,
women, children and the less privileged. It also beams programmes on agricultural information and knowledge,
preservation of environment and ecological issues. Since VATAVARAN 2002, Doordarshan has been providing
consistent support in promoting the festival across India.

www.ddindia.gov.in
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Union Bank

A Glorious Past - A Brighter Future

Union Bank of India was established on 11th November 1919 with its headquarters in the city of Bombay now known
as Mumbai. The Head Office building of the Bank in Mumbai was inaugurated by Mahatma Gandhi, the Father of the
nation in the year 1921, and he said on the occasion:

“We should have the ability to carry on a big bank, to manage efficiently crores of rupees in the course of our national
activities. Though we have not many banks amongst us, it does not follow that we are not capable of efficiently
managing crores and tens of crores of rupees.”

His prescient words anticipated the growth of the bank that has taken place in the decades that followed. The Bank
now operates through over 2800 branches across the country. The Bank’s core values of prudent management
without ignoring opportunities is reflected in the fact that the Bank has shown uninterrupted profit during all 90 years
of its operations.

Union Bank has been playing a very proactive role in the economic growth of India and it extends credit for the
requirements of different sectors of economy. Industries, exports, trading,
agriculture, infrastructure and the individual segments are sectors in which
the bank has deployed credit to spur economic growth and to earn from
a well diversified portfolio of assets. Resources are mobilised through

Current, Savings and Term Deposits and through refinance and borrowings Ur"'on Bank
from abroad. The Bank has a large clientele base of over 24 million. of India

On the technology front the Bank has taken early initiatives and 100% of

its branches are computerised. The Bank has also introduced Core Banking

Solution with connectivity between branches. 100% of the business of the

Bank is under Core Banking Solution making it a leader among its peers

in infusion of technology. Many innovative products are developed using

the technology platform to offer an array of choices to customers, adding speed and convenience to transactions.
Technology will also enable the Bank to derive substantial cost reduction while creating the requisite capacity to
handle the ever increasing volume of business in a competitive environment that offers immense opportunities.

At the end of September 2011 the Bank achieved total business level of INR3,42,856 crore (Rupees Three Lakh Forty
two thousand Eight hundred fifty six crore). Behind all these achievements is a dedicated team of staff, which is truly
cosmopolitan in its composition. Many generations of members of staff have contributed in building up the strong
edifice of the Bank. The present team of over 29000 members of staff distinguishes itself with its customer centricity,
willingness to learn and adherence to values enabling us to be recognised as a caring organisation where people
enjoy their work and relationship with customers. WWW.unionbankofindia.co.in
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Essar Foundation

The Essar Foundation seeks to positively impact in the lives of all who come into contact with the group’s operations.
The 3E framework is a way of focusing efforts and resources. Within that framework Entrepreneurship, Environment
& Education, six long-standing programmes exist. They focus on education, health, women’s empowerment,
livelihood, infrastructure and environment. These programmes have a dual function. Firstly, to create awareness
and then to make positive improvements.

In all the programmes there is a strong element of awareness-raising as a means of empowering individuals
and communities. Helping people develop skills is a way of breaking cycles
of dependency. This is one way in which CSR investments lead to changed
behaviors. There is simultaneously an emphasis on partnering with existing
agencies, whether government or non-governmental organisations, rather than
creating new initiatives. This means Essar’s resources and investments are
used to amplify positive impacts.

3Es:

 Entrepreneurship: Essar is built on the spirit of entrepreneurship. It
encourages that spirit in its employees and other stakeholders. Essar promotes
entrepreneurship by providing skills, creating new business opportunities and
nurturing entrepreneurs so that they can make new beginnings.

 Education: Education is central to human progress and pivotal in the growth of communities and economies.
Essar seeks to empower the communities it touches by providing young minds with knowledge and inspiring
creativity and innovation.

« Environment: Essar views the environment as the natural habitat as well as the social and cultural needs of people
whose lives it touches. Essar strives to minimise the negative impact it has and maximise the benefits it can bring
to communities.
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SAIL

Steel Authority of India Limited (SAIL) is the leading steel-making company
in India. It is a fully integrated iron and steel maker, producing both basic
and special steels for domestic construction, engineering, power, railway,
automotive and defense industries and for sale in export markets. SAIL is
also among the five Maharatnas of the country’s Central Public Sector

Enterprises. ﬁﬂ‘ SAIL

SAIL manufactures and sells a broad range of steel products, including

hot and cold rolled sheets and coils, galvanised sheets, electrical sheets,

structural, railway products, plates, bars and rods, stainless steel and other

alloy steels. SAIL produces iron and steel at five integrated plants and three special steel plants, located principally
in the eastern and central regions of India and situated close to domestic sources of raw materials, including the
Company’s iron ore, limestone and dolomite mines. The company has the distinction of being India’s second largest
producer of iron ore and of having the country’s second largest mines network. This gives SAIL a competitive edge
in terms of captive availability of iron ore, limestone, and dolomite which are inputs for steel making.

SAIL’s wide range of long and flat steel products are much in demand in the domestic as well as the international
market. This vital responsibility is carried out by SAIL’s own Central Marketing Organisation (CMO) that transacts
business through its network of 37 Branch Sales Offices spread across the four regions, 25 Departmental Warehouses,
42 Consignment Agents and 27 Customer Contact Offices. CMO’s domestic marketing effort is supplemented by its
ever widening network of rural dealers who meet the demands of the smallest customers in the remotest corners of
the country. With the total number of dealers over 2000, SAIL’s wide marketing spread ensures availability of quality
steel in virtually all the districts of the country.

SAIL’s International Trade Division (ITD), in New Delhi- an 1ISO 9001:2000 accredited unit of CMO, undertakes
exports of Mild Steel products and Pig Iron from SAIL’s five integrated steel plants. With technical and managerial
expertise and know-how in steel making gained over four decades, SAIL’s Consultancy Division (SAILCON) at New
Delhi offers services and consultancy to clients world-wide.

SAIL has a well-equipped Research and Development Centre for Iron and Steel (RDCIS) at Ranchi which helps to
produce quality steel and develop new technologies for the steel industry. Besides, SAIL has its own in-house Gentre
for Engineering and Technology (CET), Management Training Institute (MTI) and Safety Organisation at Ranchi. Our
captive mines are under the control of the Raw Materials Division in Kolkata. The Environment Management Division
and Growth Division of SAIL operate from their headquarters in Kolkata. Almost all our plants and major units are
IS0 Certified. WwW.Sail.c0.in
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HPCL

HPCL is a Government of India Enterprise with a Navratna Status, and a Fortune 500 and Forbes 2000 company,
with an annual turnover of Rs. 1,32,670 Crores and sales/income from operations of Rs 1,43,396 Crores (US$
31,546 Millions) during FY 2010-11, having about 20% Marketing share in India among PSUs and a strong market
infrastructure. HPCL’s Crude Thruput and Market Sales (including exports) are 14.75 Million Metric Tonnes (MMT)

and 27.03 MMT respectively in the same period.

HPCL operates 2 major refineries producing a wide variety of petroleum fuels &
specialties, one in Mumbai (West Coast) of 6.5 Million Metric Tonnes Per Annum
(MMTPA) capacity and the other in Vishakapatnam, (East Coast) with a capacity of 8.3
MMTPA. HPCL holds an equity stake of 16.95% in Mangalore Refinery & Petrochemicals
Limited, a state-of-the-art refinery at Mangalore with a capacity of 9 MMTPA. In addition,
HPCL is constructing a 9 MMTPA refinery at Bathinda, in the state of Punjab, as a Joint
venture with Mittal Energy Investments Private Ltd.

HPCL also owns and operates the largest Lube Refinery in the India producing Lube
Base Qils of international standards, with a capacity of 335 TMT. This Lube Refinery

accounts for over 40% of the India’s total Lube Base Oil production.

HPCL’s vast marketing network consists of 13 Zonal offices in major cities and 101 Regional Offices
facilitated by a Supply & Distribution infrastructure comprising Terminals, Pipeline networks, Aviation
Service Stations, LPG Bottling Plants, Inland Relay Depots & Retail Outlets, Lube and LPG Distributorships.
HPCL, over the years, has moved from strength to strength on all fronts. The refining capacity steadily
increased from 5.5 MMTPA in 1984/85 to 14.8 MMTPA presently. On the financial front, the turnover
has grown from Rs. 2687 Crores in 1984-85 to an impressive Rs 1,32,670 Crores in FY 2010-11.
www.hindustanpetroleum.com

Birla Edutech

Birla Edutech Limited has embarked on a journey to revolutionise education in India.
Its vision is to bring back creativity and the joy of learning to schools & nurture
sensitivity towards the Society, economy & Environment. It promises to build a
uniting culture, provide rich education and develop a strong sense of community
through each of its multifaceted institutions. Dedicated to finding novel solutions to
the greatest challenges of the day, it aims to prepare students for global leadership

in today’s complex world.

EDUTECH

Birla Edutech Limited has already successfully entered the pre-school category with
Globetot’ers, a one of a kind eco-friendly pre-school, currently operational in Mumbai,
Hyderabad, Patna and will gradually expand to other parts of India.

Birla Edutech Limited is also setting up Open Minds — K-12 Schools and Super Specialty Colleges across the length
and breadth of the country as it believes in providing an ever relevant, world class and seamless education right
from preschool to the workplace. WwWw. bhirlaedutech.com

266




Kingdom of Netherlands

The Netherlands has an open and internationally-oriented economy. The longstanding business relationship between
India and The Netherlands has intensified significantly over the years. The Embassy’s endeavour is to increase Indo-
Dutch cooperation in many fields, but mainly in trade, investments and Science and Technology.

Historical relations between India and The Netherlands started with the Dutch East Indian Company (VOC) more then
400 years ago. Today, the total volume of two way trade between India and The
Netherlands is around 3 billion US$ but growth figures are impressive.

Cooperation in the cultural field is also not of any less importance: In November
2008 Amsterdam had organized a month-long India Festival portraying the
broad spectrum of the Indian culture. Also, The Netherlands was a partner

country in the Design Yatra in Mumbai in early September 2009. Kingdom of the Netherlands

More information can be obtained from: Www.hollandinindia.org

Panos South Asia

Panos South Asia has its headquarters in Kathmandu (Nepal) with country offices in New Delhi (India), Colombo
(Sri Lanka), Karachi (Pakistan), and Dhaka (Bangladesh). The regional office in Kathmandu was established in
1997,the India office in 2000, the Sri Lanka office & the Pakistan office in 2004.The Bangladesh office opened in
2005 as also the North-East project office in Guwahati. We moved south to Chennai in July 2006, to establish our
Globalisation Project office.Recent developments include the addition of new programme staff and the creation of a
state-of-the-art media centre in Kathmandu.

The multiple roles of the regional centre are:

® To work in partnership with both local and regional partner organisations to stimulate and inform public and
policy debate, and to provide information on key environment and development issues that is accessible to
multiple target groups.

® Toencourage and help develop traditional or innovative information, communications, activities and techniques,
to enable marginalised groups and communities to play an increasingly greater role in development debates (for
instance recording testimonies of indigenous people displaced by coal mining in Jharkhand or those of women
and children affected and infected by HIV/AIDS).

®  To utilise issue-based training workshops to promote and build greater capacity in investigative reporting in the region.

® To engage in research that enables us to influence the building of capacity to deal with constantly evolving
opportunities and threats arising from new communication technologies. This is especially true with regard to
our activities on radio programming and technology to effectively use this communication tool.

® To implement activities to increase the quality of, and capacity for, a
continuing regional analysis of information and communications issues.

® To serve as a Southern communication nodal point which acts as a link —
to the Northern media, ensuring that voices in the South have a greater PAN O S
reach.

www.panossouthasia.org

SOUTH ASIA
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Gaia People

The Gaia People specialises in designing and implementing CSR strategies, employee engagement programmes and
communication campaigns for corporates in wildlife sand environment conservation. The premise of their business
is that it integrates corporate business goals with environmental conservation through engaging, focused, long-
term and result-oriented strategies. The company also designs vacations and

volunteer holidays that support communities and conservation. The basis of Th .‘-"'] [}F'(i N
this project is to promote responsible tourism, wherein the holiday programs o y @:
are run by local people, thereby creating more jobs and greater income for EO

them and increased benefits for conservation, while minimizing the negative
impacts on local environments.

http://www.facebook.com/pages/The-Gaia-People/165491580180216

TVEAP

Television for Education — Asia Pacific, trading as TVE Asia Pacific (abbreviated: TVEAP), is dedicated to
communicating sustainable development, humanitarian and social justice issues through the audio-visual and new
media.

We are an independent, non-profit media foundation that works journalistically in the public interest. We look at how
individuals, communities and countries can make informed choices that affect their lives today and in the future.

Founded in 1996, we have a dozen years’ experience in using audio-visual media (television, video and film) and
new media (Internet and Web) in developing countries of the Asia Pacific.

We engage in communication for social change by producing and distributing editorially
independent TV, video and web content. We also build capacity of TV producers, journalists,
film-makers and communities to tell their own stories. WWW.tveap.org
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ITC Hotels - for a green world

ITC Hotels is actively committed to the environment. As responsible corporate citizens, we recognise our commitment
towards maintaining a greener and healthier environment. WelcomEnviron is our vision for
a green world. It's a multi-faceted programme started in order to propagate environmental
causes in the cities where ITC Hotels are located. The guiding principle is ‘Reduce, Reuse
ITC HOTE LS and Recycle’. Each hotel has its own programme, encompassing local participation, creating
RESPONSIBLE LUXURY awareness among employees and internal conservation through energy-saving gadgets and
environment-friendly material. Our guests are also encouraged to be a part of our campaign,

‘Give back as much as you take from the environment’.

Awards

« ITC Mughal won the Golden Peacock award for the year 2004.

« [TC Maratha won the FHRAI Environment Champion award.

« |TC Green Centre was given the US Green Building Council Platinum Rating.

« |TC Hotels received the PATA Gold Environment Award in 2005 in the corporate category.
www.itchotels.in

Department of Environment, Govt of NCT of Delhi

The Department of Environment has been assigned responsibility of improving the overall Environmental Quality
in Delhi. The Department is actively engaged in overall environmental assessment, monitoring, protection and
awareness rising among the people of Delhi. Multi-dimensional approach is being adopted by the Department for
promotion, conservation and preservation of Environment. The activities of Department of Environment are:

® |\otivating citizens of Delhi to keep surroundings clean and green.

® Promoting an ethos of conservation of water by minimizing the use of water and wastage of water.

® Motivating the citizens to imbibe habits and life styles supportive of minimum waste generation, source
separation of waste, disposing off the waste at the nearest storage point.

® Composting horticulture waste, to use it as manure for kitchen gardens, nurseries, parks etc.

® (Creating awareness among public and sanitary workers to stop the indiscriminate burning of waste/leaves that
causes air pollution.

® Sensitizing the citizens to minimize the use of plastic bags. Not to throw them in public places as they choke
drains and sewers. Being non-biodegradable they cause water logging and provide breeding ground for
mosquitoes. Also, to encourage the use of eco-friendly alternatives like jute, cloth and recycled paper bags,
etc.

® QOrganising Tree plantation programmes in schools, residential areas,
parks, industrial areas etc.

® (Creating awareness for celebrating festivals like Dusshera, Diwali, Holi in

) delf

an eco friendly manner. ? s ﬂ
® Educating the citizens about reuse of waste material by promoting the X [

concept of the three R’s i.e. Reduce, Reuse and Recycle. ﬁ Bhagim
® (Coordinating with the various Departments/Agencies to combat climate

change issues such as energy conservation, water conservation by

recycling of water, rain water harvesting, green building concept, use of

renewable energy, installation of CFL and promotion of battery operated

vehicle.

[Care

www.environment.delhigovt.nic.in
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National Science centre

The National Science Centre, Delhi is a unit of the National Council of Science Museums (NCSM), which is an
autonomous body under the Ministry of Culture of the Government of India. It is a pioneering institute engaged in
the popularisation of science among the people of the northern part of India in general and among the students in
particular. It was inaugurated on the 9th of January 1992 by the then Prime Minister of India. Since opening, the
Centre has rendered yeoman service to the cause of science popularisation.

Objectives

®  Popularisation of Science among the general public at large & students in particular.
®  Efforts to achieve scientific literacy in the country.

®  Toinculcate Scientific Awareness & Scientific Temper.

®  To organise various educational programmes for the benefit of

students, teachers & society.
®  Supporting curriculum based education at school & college i

) ) - < 5
level by imparting teachers training. 5 4
®  Encouraging inquisitive minds to inculcate innovative ideas. ‘*-‘
®  Display & demonstration of progress & achievements in various S
fields in science and technology. National Science Centre Delhi

®  “Learning to Do”, “Learn Through Fun” have been chosen as
mode of learning.
®  Preserving the Science & Technology Heritage of the country.

www.nscdelhi.org

Norwegian Film Institute

The Norwegian Film Institute operates under the auspices of The Royal Norwegian Ministry for Culture and is the
government’s civil executive body for the film sector and its advisor in questions of film policy. Through Regulations
delivered by the Ministry and its general mandate the NFI is charged with putting the government’s film policy into
practice.

The NFI provides support for Norwegian Films, televisions series and electronic games, and organises training and
talent development in the sector. The Film Institute represents and informs about Norwegian film on the national as
well as on the international level. Through www.nfi.no, the Film Museum, and exhibitions in the Film House the NFI
protects and disseminates knowledge of and understanding of the Norwegian film heritage.

The Institute is furthermore charged with facilitating and marketing Norway as
an attractive shooting location for foreign film producers. The Norwegian Film
NORWEGIAN Institute is located in the Film House in Dronningens gate 16 in downtown
FILM INSTITUTE Oslo. The Film House is a focal point for the film business, the public and for
film administration.

NFl.no

The Institute at present has approximately 100 employees, organised into

Departments of Production and Development, and of Promotion, Information,

Administration and Audiences. The latter department is in charge of the
Cinematheque. The NFI has at its disposal two state-of-the-art cinema theatres, the Tancred and the Lillebil.

The Norwegian Film Institute is a member of the international film archives’ organisation FIAF, and of a number of
other international bodies and organisations in the film sector, among them the International Council of Educational
Media, European Film Academy and Scandinavian Films.

The Film Institute represents Norway in the European co-production fund EURIMAGES and in the European
Audiovisual Observatory. WWW. nfi.no
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