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Climate for change
Re-inventing
disaster
coverage 
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www.nepalitimes.com

Mitigate or adapt?
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Global awareness…

…local evidence
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Communicating crises
>Media not geared to covering slow emergencies 
>Awareness only takes you half-way there
>Being persuasive>Being persuasive
>Media is not just journalism
>Public service role eroding
>It’s a rich man’s world

This not news
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“Were any tourists killed?”

Moving with the herd

…changing reality by just being there
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Media is always there…

…after it happens

Good news 
is not news
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Trained to be skeptics

“Let us know when it bursts.”
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‘Un-natural’
disasters

Media as early warning
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Getting the medium right
>Policy makers>Policy makers
>Scientists, academics
>General public, domestic public opinion
>Vulnerable populations
>Outside world

Message to policy makers
>Explain the science
>Make alternatives cheaper 
>Policy options>Policy options
>Hazard mapping
>Short horizons
>Disaster
preparedness
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Message to 
public 

>Don’t cry wolf
>Avoid media hysteria
>Community mobilisation
>Disaster preparedness
>Alternatives  
>It’s economical to be      

l i i lecologicial

Crowding out other crises
>Climate change exacerbates existing crises 
>Social injustice, poverty, development
>Slow health emergencies 
>Multi-disaster preparedness
>Earthquake+GLOF
>Food crisis
>Water crisis
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Who’s going to pay for all this?

Before and after 1955

2008


